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Visitor numbers 

The 2015 Monmouthshire Eco Open Doors weekend was held on 12th and 13th 
September.  This was the fourth consecutive year that the event has been organised by 
the Monmouthshire Community Climate Champions, with previous events held in March, 
April and May. 
 

 2015 2014 2013 2012 

Properties open 22 12 27 28 

Visitors ? 87 149 160 

Visits 203 101 314 202 

Average visitors per 
property 

9.2 8.4 11.6 7.2 

 

 

We had 22 properties opening this year, 13 of which were 
new properties and several of which have opened in the 
past but not for several years. 
 
The larger number of properties opening this year is partly 
due to the introduction of the Renewable Heat Incentive, 
since many of the new properties for this year had biomass 
boilers installed.  We also had a wider range of non-
domestic properties this year, including a Lifeboat and 
Mountain Rescue centre, Bed and Breakfasts, Caravan 
Park, Hotel, Farm and rural skills centre, a Solar Farm, 
Landshare and Reservoir Visitor Centre. 
 
Three properties didn’t get any visitors – one clashed with 
the Usk Show and the other two had to be booked in 
advance, so it may be that this was a deterrent to people 
who wanted to be more spontaneous and just turn up.  
The most confirmed visitors (30) were to Allt-y-Bela near 
Llangwm which as well as a biomass boiler had very 
impressive gardens designed by famous garden designed, 
Arne Maynard to look at.  The average number of visitors 
to a property was 9.2. 
 

It is possible that visitor 
numbers to properties open 
to the public could have 
been much more as 
Llandegfedd Reservoir gets 
up to 500 visitors over the 
weekend, and some of 
these may not have made 
themselves known to staff.  
Likewise at Humble by 
Nature, they don’t have a 
record of general visitors 
who may have come 
because of the event.  The 



figures above only include those we know of who had definitely come because of the 
event. 
 
Event Publicity 
Paid for adverts were put in 5 different local papers: Monmouth Beacon, Chepstow 
Beacon, Abergavenny Chronicle, Free Press and South Wales Argus. Pre-event 
newspaper coverage was once again very good, with the Monmouth Beacon and the 
Abergavenny Chronicle both doing feature spreads and approaching other installers for 
features and adverts.  It seems that paying for an advert makes them more likely to feature 
your press release.  A smaller amount of editorial also appeared in the South Wales 
Argus. 
 

 
 
Monmouth Beacon, Wednesday 2nd September 2015 
 
The website, 5000 leaflets, 100 posters and Facebook page all played their part in 
attracting visitors to attend the event. This year, more use was made of Twitter, with Hazel 
Clatworthy making regular tweets in the run up to and during the event.  There were 22 
tweets made about the weekend, with 38 retweets and 26 favourited.  Banners were also 
erected in each of the 3 main towns.  The local partner Transition Town Groups worked 
hard at distributing the leaflets in their towns and publicising the event to their members. 
 
We asked visitors how they had found out about the event, as it is very helpful to know 
which of our publicity methods is most effective.  The leaflet was most widely quoted as 
how people hear of the event, closely followed by word of mouth from our sponsors, 
community group partners and others. 
 
 
 



 
 

Abergavenny Chronicle, Thursday 3rd September 2015 
 
As well as the www.monecoopendoors.org.uk website, the properties were also listed on 
the Green Open Homes website http://monmouthshire.greenopenhomes.net/ and the 
event advertised on the CADW Open Doors website http://cadw.gov.wales/opendoors/ .  
One of the reasons for a September opening was to benefit from the additional publicity 
through CADW’s Open Doors month, and although only one visitor cited the CADW 
website as how they found out about the event, both additional websites helped to raise 
awareness of the event and publicise what we are doing to a Wales and UK audience. 
 

Usk Show 
Gwent Energy CIC and other 
installers were keen to have a 
presence at the Usk Show.  A 20 
metre pitch was booked for £600, 
the costs of which were shared 
between the stalls that were 
there: Gwent Energy CIC, Dryad 
Energy, FWT Ltd, WDS Green 
Energy and South East Wales 
Energy Agency, together with a 
contribution from the Green Open 
Homes grant. 
 
Following feedback from Gwent 
Energy’s time at the Chepstow Show, we made sure there were plenty of activities to draw 
children in (and hence their parents).  40 children did a quiz which involved visiting each 
stall to look for information for the answers, 75 used people power to blend their own fruit 

http://www.monecoopendoors.org.uk/
http://monmouthshire.greenopenhomes.net/
http://cadw.gov.wales/opendoors/


smoothies on the smoothie bike, and children 
could also plant and take home vegetable seeds. 
 
Bee Friendly Monmouthshire were also present, 
and sold £27 worth of Monmouthshire Mix 
wildflower seeds.  It is estimated that around 350-
400 were engaged with and were told about Eco 
Open Doors properties open the next day.  
Gwent Energy had an order for 50kW solar 
placed, and each installer had several enquiries 
to follow up on.  The Energy Agency gave 

tailored energy advice to at least 10 people. 
 
Some properties may have had fewer visitors on the Saturday because of the clash with 
the Usk Show, but this is probably offset by additional visitors who came out on Sunday 
having heard about it at the Show.  Ideally, holding an event the weekend after a Show 
would be better than the same weekend. 
 

Feedback from visitors 

Visitors were again very 
complimentary about the features 
that they saw and valued the 
opportunity to speak to property 
owners about how technologies 
worked, what they are like to live 
with day to day and the costs and 
savings involved.  The most 
frequently used adjectives by 
visitors, in describing their visits 
were “inspiring”, interesting”, 
“informative” and “helpful”.   
Quotes include: 

 
“Fascinating and very informative” 
“Great to see and experience an interesting project” 
“It has been very informative and inspiring.  This is 
the FUTURE…” 
“Lovely to speak to people with practical experience” 
“Really great to hear of first hand feedback without 
any hype.  Very useful” 
“Informative and breathtaking.  Nourishment for the 
spirit!” 
 
Some visitors were evidently looking to discuss 
specific technologies with property owners or 
installers, that they were planning to have installed in 
their own homes.  Other visitors were equally 
interested in other aspects of green living on show, 
such as food growing.  Visitors who were planning 
their own eco builds found it useful to get 
recommendations of builders, architects etc who they 
could approach for quotes. 
 



Feedback was also gathered on whether people are planning to take action on anything 
they have seen.  The vast majority of those who completed the visitor feedback forms are 
planning to take measures, including exploring and potentially installing solar PV and solar 
hot water, solar boosts (to divert excess PV into hot water), biomass, SIPS and 
growing/planting more fruit and vegetables,  
 

Visitors were also asked to indicate if they would be interested in having contact from our 
sponsors, and several contacts have been passed on to these companies. 
 

Feedback from Property Owners 

Relatively few (7) properties completed and returned their evaluation forms, despite 
chasing!  Of those that did though, all were pleased with the number of visitors they had 
and felt that they had the right number of visitors.  6 of the 7 properties would be willing to 
open again for this event, and all are willing to continue to receive interested visitors by 
appointment.  It is likely that more of the properties would also be willing to open by 
appointment – these will have to be followed up individually. 
 

Verbal feedback from a wider number of properties suggested that opening just for one 
day or half a day seems better for the owners because it concentrates visitors into a 
shorter period of time.  Like last year there was feedback asking for larger direction signs, 
but unfortunately there wasn’t sufficient money in the budget to pay for them this year. 
 

Funding for 2015 

For the third year running Gwent Energy were our 
headline sponsors pledging £2000, and FWT Ltd and 
Simon Brown Sustain by Design both gave £200 each. 
We are very grateful to our sponsors.  A grant of £1822 
was also received from the Green Open Homes Network 
who receive funding from DECC, which was less than we 
bid for, but was still invaluable for making the event 
happen. 
 
Next Steps 
Properties who are willing to open up at other times by 
arrangement will remain on the website meaning that 
there will be an ongoing legacy from the event.  In 
addition, South East Wales Energy Agency have offered 
to do some detailed case studies of some of the 
properties to go on the website, which will make it a 
valuable resource to anyone considering green building 
projects. 
 
Hazel Clatworthy, Sustainability Policy Officer 
Monmouthshire County Council 
October 2015 
 

 


